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“Our business model is focused on delivering an unrivalled range,
availability and quality of products - both third party brand and
Group branded products. This includes different customer value
propositions across our dports Retail and Premium Lifestyle fascias.

To this end, we are elevating across all channels to enhance the

customer journey at every step of the way.”

SPORTS
DIRECT.com
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“Densely merchandised unitary has been replaced with clear in-
store navigation, open drive aisles and clear sight lines. Busy and
overwhelming store elements have also been replaced to move away
from the stack high, sell cheap reputation that shoppers have begun

to associate with the brand.”

Source: The One Off



https://www.theoneoff.com/project/sports-direct/

BORN

This task is about uncovering quick wins and making
recommendations to implement on sportsdirect.com and usc.co.uk.

We also see this as an opportunity to progressively advance the

experience and brand alongside you.



http://sportsdirect.com
http://usc.co.uk
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spo Rrs Total Visits 18.70m Category Sports
D’RECT. COM Average Visit Duration 00:06:28 Category Rank 36
Average Pages Per Visit 8.59 Country United Kingdom
Bounce Rate 32.31% Country Rank 152

Traffic Source

Paid: 6.44%

Organic: 93.56%

Direct Referrals Search Social Mail Display

46.12% 1.34% 43.79% 4.50% 2.19% 2.05%

Desktop & Mobile in the last 6 months. Source: Similarweb



https://www.similarweb.com/website/sportsdirect.com
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Sports Direct Competitors
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Site Audit

SPORTS
DIRECT.com


https://www.borngroup.com/

Global Header

The desktop header is very busy so we would
recommend removing the Help and Jobs links
since they already exist in the footer. We also
suggest making the header sticky on scrolling.

Move the Wishlist and Sign In | Account link
closer to each other. These two links are closely
associated so should be positioned together.

Remove the Bag is Empty block as this just
repeats the (0) message on the icon and is
redundant until the bag contains an item.
The search box does not have a label.

nere is no skip to content link in the code.
nese and other accessibility issues should be
considered as standard across the site.

BORN

SALE | SHOP NOW

SPORTS DIRECT .com

LADIES KIDS FOOTBALL RUNNING OUTDOOR ACCESSORIES SPORTS BRANDS
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FUNSE

NEW HOME KIT 2019/20

FRE-ORDER NOW

FREEMYiD PERSOMNALISATION ON ALL PRE-ORDERS e 0@

Click and Collect.
Choose our Click and Collect service and receive a £5 voucher to spend in store. find out more here.

SHOP BY CATEGORY
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Primary Navigation

The secondary level fly-out menu is highly
populated and overwhelming for the user.

Whilst we understand the SEO value, there is a
case for assessing the clarity, classification and
hierarchy of the information from the user point of
view. An example, Men’s Clothing includes
Tracksuits, Tracksuit Bottoms and Joggers.

We recommend removing non-related and
duplicated links from each category menu.

For example Shop Sale and Popular Brands at
the bottom of the category menus both have their
own link, so are repeated information.

On mobile, would recommend the Sale category
link text is red to match the desktop version, group
the account related links together, and re-order the
utility links by importance.

1 My Account
@ Help

8 Jobs

@ Store Locator
" Wish List

@ Country BEES

rrrrrrr {E GBP)
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FOOTWEAR

MENS

MENS FOOTWEAR >

ERS BY BRAND

LAR BERANDS » View All

LADIES KIDS

FOOTBALL

VIEW ALL

SPORTS FOOTWEAR
Basketball Shoes
Boxing Boots

Court and Indoor Trainers
Cricket Shoes

Cycling Shoes

Fitness Trainers
Football Boots

Golf Shoes

Rugby Boots

Running Shoes

Skate Shoes

Ski Boots

Tennis Shoes

Boats and Shoes

FOOTBALL BOOTS BY BRAND
adidas Boots
Mike Boots

PUMA Boots

&

G‘a}ﬂdﬁ

oOUTDOOR ACCESSORIES SPORTS BRAMNDS

MEMNS CLOTHING = VIEW ALL

CLOTHING ESSENTIALS
Fleeces ama
Gilets Socks
Hoadies Underwear
kets and C

- PLUS SIZE
Knibwe

SPORTS CLOTHING
Polo S

Base Layer
Shirts

Basket ball
Shorts

Boxing
Joggers

Cricket
Sweatshirt

Cyeling
Swimwear

Fitness
Three Qua F

Football
Tracksult E

Gol
Tracksults

Cutd
Trouser

Rugh
T-5Shirts

Runn
Vests

Ski
Waterproof

W
Workw

Ten
Zip Tog

L~
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SHOP SALE

SALE

DEALS

TRENDING NOW
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HOLIDAY SHOP
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Global Footer

Like the header navigation, the footer is also very
busy and repeats many navigational items shown
elsewhere on the page.

We would recommend removing Popular Links,
Brands, and account related links from the
Shopping section.

Subscribe to Sports Direct Erer Email Address
sl

Sign ug now to get exclusive product updates and information

The remaining links should be organised into oy s

clearer Help and Service categorisations. — co ®) e

The footer payment card icons have no text

alternative. For accessibility, a hidden text e D> iy 2 Bl = |- | = R Coly

description should be available. e = O
& Appstore PP Google play

On mobile remove “Switch to Desktop site”. All
site functionality should be full optimised for
mobile or removed.

= - - EEE
[

B Payn tPayj B3 alipay

\"iﬂ‘lﬂiﬂ
e WA




Homepage

The first thing you see if the promotional pop-up
and the Cookie legal notice. Combined, these
create a barrier so the site. By timing the
promotional pop-up to appear after 2-3 pages
viewed would mean users have had time to view
some of the site before being interrupted.

The page is very long and condensed, consisting
mainly of lifestyle images and links to categories.
We recommend adding engaging curated content
in less solid block design; more editorial rather
than just links to categories, and with more white
space on the page, and possibly a little css
animation to introduce some movement.

Consider replacing the hero carousel with a single
image or video. Customers can get “banner blind”
to these type of carousels, and rarely view beyond
the first two slides.

BORN

NEW HOME KIT 2019/20

PRE-ORDER MNOW

NEWCASTLE UNITED FC

FREEMYiD PERSONALISATION ON ALL PRE-ORDERS

Click and Collect.
Choose our Click and Collect service and receive a £5 voucher to spend in store. find out more here.

SHOP BY CATEGORY

& sportsdirect.com

FREE I-SHIRT

ENGLAND

» TRAIMERS LADIES TRAINERS KIDS TRAINERS

" \ . . . Sk
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MENS CLOTHING : LADIES CLOTHING

FIFLWONENS . CRICKET
WOROCOP ' WORLDCOP
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Category Landing Page

The left menu filters on the category landing
pages have different styling to the filters on the
category list page. Styling, colours and functional s

Sports )

iconography should be consistent.

IKE AIR ZOOM

s PEGASUS \

The page also repeats the same information in the
header navigation, content area and left menu.
The content area would be better utilised by
removing the carousel and using the content area
for new or specific products, seasonal categories,
promotions, social and editorial content and a
more spacial layout.

POPLLAR MENS BRANDS p = 4 K\ EVERLAS] ﬁ Firetrap &

On medium mobiles, the additional on page menu
(Asics, Sale) opens below the fold, so it is difficult
to see that something has changed once clicked.
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Product List Page

____MUSTGO |
Quick view uses the same icon as search. The - " m .3 - 3
Instashop block uses a different icon for quick e S .
view. Each icon should consistently represent a
single function. . K o SN e B =
Whilst useful merchandising tool, the product .
badges (“Up to 70% Off” etc) are so numerous B
and linear that they create a natural break in the
design that confuses the eye as to where one = __ Sememens © 5 |
9 y s Teo ] » - M
product starts and another ends. Some badges : S
| ffi ' ' 65200 vl @
are difficult to read on mobile since they are e
iImages, so the use of live text with css should be
considered for clarity and to reduce server : . ab - nsomas mavmeons o
requests.

[ MUSTGO | MUST GO

Asics

The sticky left menu filter would be more effective
iIf it was sticky on scroll down, rather than having
to scroll then click on a button to bring it into view.

REFINE & SORT




Product Page

The page is not overly cluttered, but we have a
few recommendations for improvements.

Include product reviews to reinforce customer trends and
purchases.

Allow the zoom window to be full screen when opened.
Remove the box borders and underlines. This will give the page
a better flow.

Simple products are often shown with a single size selector as
“N”. Consider removing this for simple products and include
“One Size” in the description area.

Remove “+” before each link in “Find similar items here:”. In
other areas the site, this infers that something will open on
click.

Move “In some cases, our online prices may differ from those
in-store” to the bottom of product information block.

When clicking “No Thanks” on the MYID popup, the mini
basket pops down indicating | have added something to my
bag.

Give a better explanation of the MYID on the link.

Separate sections of the size guide to show only the sizing
information relevant to the product.

BORN

Mike
Focus Basketball Shoes

£94.99

Colour Black/Anthrac

vy
e < —

Size Size guide [T

f4L) B{42.5) 744 101445) 11 [44) 12147.5)

Quantity 1

[ Add to bag

S+ Signin to add towishlist

& sportsdinect.com

Produdct Info

= Mamba Focus Basketball Shoes
SPORTSDIRECT.com O

ALOW-PROFILE SHOE BUILT FOR THE QINCK ATTACK

Like his mamba alter ego, when Kobe Bryant sheds his old skin for new, he comes back deadiier than ever. The
damba Focus symibolizes his transition with an embossed upper inspired by a snake's metamorphosis. The |owe
profile outsole keeps you chose to the cowrt while optimizing your ability to step back, create space, and elevate
—ona of Kobe's most devastating moves

‘ = Mamba-inspired tread pattern gives you the traction 1o move guickly in all directions. It's got a low profile
helping you maintain a feel for the court
» Zoom Alr unit helps cushion hard Landings then prowides a respongive réaction, The harder you go, the mone
energy it retums
» Malded Swoosh-shaped outr IEREr i aid an external hee| Cage help keep you conLalned without exces wiight
I itf_"mﬁ hﬂrc: * Loww-10p Ijl:i.lan provides |‘E|’I’.'\'.‘l:iﬁl'l'. support with full freedom of movement Tor your ankle.
» Emibossed upper optimizes containment and stability
= TPU eyelets inspired by snake eyes

For our full range of Mew (o Mike Mens visit SportsDirect
2 = ; Product code: 151207
= 360 View

Asics
GEL Venture & Mens Trail Running Shoes

Colour BlacksLime

M M

Select slze Quantity 1

Signiin taadd towishiist

£30.00

Add to bag
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Basket

112

Whilst it is useful to show up-sells in the basket, I ROR R - rocciivsocs fatd S
we would recommend to not having so many. The \ £349 £349 £4
basket listing is lost amongst them and the

MY BAG ORDER SUMMARY

graphical promotions at the top of the page take
the user away from the basket. T P s "

L.* Update
Continue Securely >

lorseware Pique Polo GIF3 F10(MG) & 1 M E20.9% L2089
r re 9-10 (MG

The mini-basket shows up and down arrows even
when is nothing to scroll. We would recommend

to hide these if there is no overflow. s (8 B 52 #ro [s7)

]
k213 | RECOMMENDED FOR YOU
0 PACK CLASSEC SOCKES
SHOP NOW FROM
L ) ] i 4 Fs -

]
o = F

ision 3 Trainers Mens Mike LeBron Witness |1l Mens Mike Kyrie Flytrap Mens Basketball Mike Air Max 1 Mens Trainers Mike Air Max Wildcard Mens Mike Lebron Witness 3 Trainers Mens

99 err £44.59 Basketball Shoes Shoes £89.99 Trainers £ 89.99
£ 73.00rr £a290 £71.99ere £a099 £56.99

Total £60.00

2 Ibefrrs
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Checkout

SPORTSDIRECT.com
The checkout has been cleared of non-essentials

on the header and footer.

Delivery Options Order Summary

@ Horﬂc Dﬁ.’;w.ﬂw O T:::.I ‘-' £115.98
However, removing buttons until an option is

selected is disorientating for the user. The very i
empty page has no defined next action.

FREE £5VOUCHER TQ SPEND IN STORE

Once an option is selected, some pages show two
checkout buttons, which can also be confusing.

Delivery Options

Home Delivery

We recommend a checkout re-think, reducing the
number of clicks to complete, and consistent next
step messaging.




Account

When creating an account, the password requires
only six characters. Despite indicating that | am
creating an ‘Unsafe Password’ | am allowed to
proceed to create an account. We would advise
that a strong password should be mandatory, and
with a higher security requirement.

Within the Contact Preferences page, there are
several different styles of call to action, and the
email frequency selection is not close to the
Receive Emails selector.

We recommend stopping the page from scrolling
beneath the overlay and pop-up address forms.
Consider allowing the customer to name each
address in their address book. Currently the
address title is duplicating the first line of the
address.

BORN

) SMS EY Post

Address Details

Receive emiails? G YES Receive SMS? ﬂ YES Receive post? m YES
You are not currently subscribed to the You are not currently subscribed to the You are not currently subscribed to the
Order Details SportsDirect.com newsletter. SportsDirect.com 5MS service, SportsDirect.com post service
Payment Details
What are your preferred interests? What brands do you like?
Football Mens Womens Mike adidas Purna
Contact Preferences
Running Outdoor Kids Reebok Karrimor Converse
Fashi Athleisure Deal MNev Mew Bal Canterbury
Swimming Rugby Basketball Under Armour Usa Pro Slazenger
Gaolf Cricket Tennis Lee Cooper Skechers Pierre Cardin
Boxing Ski Fitness Kickers Firetrap SoulCal
Change password
Enter your old and new passwaords to change the login
credentials for vour acoount, You wse these details to sign
In, 50 please keep therm confidential
How often do you want to receive emails? Where do you live?
Current password:
) Country
Daily Weekly Maonthly
Uruguay
Mew password:
When is your birthday?
To send you atreat!
Password must be 6 or mone characters in length Day Month
Confirm new password:

@ This website ks secure and your personal details are
protected. For more information, viesw our
it ions and our Secy

Subscribe to Sports Direct




Customer Service

The customer service area is very comprehensive.

The information contained, however, needs some
organisation and consistency.

There are several terms used in this area:
Customer Service, Help, FAQs, and the
iInformation is not logically grouped. For example
there is a Delivery Info section and a Delivery
FAQs section.

The pages could also use a little colour and
Imagery, as they are very grey, with one page
looking like the next.

Many sites use a live chat customer service
function and is shown to increase conversion and
build customer trust.

BORN

Welcome to our customer services

Look no further to find answers to some of our most frequently asked questions

Customer Services

Getting started Placing Orders Delivery Info Product Infa
Hen Lo Registes Placing Your Drides Draer Confirmation S Dt ey
Ogtior der Tr
hentic ey
ird A ] Whore We D
argds Curs! o Im
De B You
De I Prre-C

Personalsed Goods

Completed Orders Existing Orders Contact Us Delivery FAQs

E Hiaw € ar Dl Track
Re C il Busin Wharldwide Dh C
[ Faulty Products Cancelling Your Order o
| E mmnl'ﬂ!c:m ,-:-_:: = Cancelled Falled Orders Cancelled lbems
. Unable to Exchange Dwelivered not Recebeed
Cancel
wo

Welcome to our customer services

Wareihop2 UK Termd and Conditions

PI.'n:ing Orders Other ksues About s Scottish Presmier League Wareshop2 Mon-UK Terms and Conditions

I
TEdL iy asked questions
Technical Issues Other Information Personalisation Terms and Conditions
Probiems Signing In Size Guide Premier League badges Websive Terms and Canditiond
Webdite Fuad Security and Privacy Foathall League hadge
eiting starte
[

Contact us
can' flll:‘["ll'fl“hl ANEEwEr?

Our stores
Want to find your closest store

Delivery cost
How mauch is delvery to my country?



Storefinder

We would recommend changing the colours on
the Google Map tools to a better contrast.

The store facilities are represented by icons, but
these should be grouped into a single sprite sheet
to reduce server requests.

The search page would benefit from additional
height the ‘country’ and ‘miles’ selector to match
the text inputs.

On mobile, we would recommend increasing the
text size on the store details page.

BORN

ch product or brand

MENS

i
-,

LADIES KIDS

SALE | SHOP NOW

Help

SPORTSDIRECT .com

FOOTBALL RUNNING OUTDODR

{ /- WWISH LIST

ACCESSORIES SPORTS BRANDS SALE DEALS

Store Finder

% Telephone: 0344 332 5032

Facilities

SLafl Assistance
]
|

Guide Dogs Allovwed

Oxford Street

London - St.Pauls

Walwaorth Road

@ Opendag hours
Monday: 10000 - 18:00
Tuesday: 10000 - 18:00
Wednesd gy 10600 - 18:00
Thursday: 10:00 - 18:00
Friday: 10:00- 18:00
Saturday: 10:00 - 16:00
Sunday: 11500 17:00

Hammersmith & Fulham o ¥ Fardls Coun &
so] T e ] et S Map Satellite .

Courte — EAKL 5. COURT
WEST
KENSINGT! |gp| sportsDirect @
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About Us

Whilst in checkout, we noticed the message

“Goods are supplied by Wareshop2 Limited” and ' S*Ponlrt @@E@E oM
|

later came across the site jjbsports.com which
looks like a clone of sportsdirect.com.

DISCOVER SPORTS DIRECT

in 1982, Sports Direct International PLC is today the UK's largest sporting good

Although the About Us page mentions other
commerce sites and brands, they are not listed
and there are no indications how Wareshop?2 and
Jjbsports are connected to sports direct.

This could be a blocker for wary shoppers who
might be unsure which sites are genuine. We
recommend that the connections and sub-brands
are explained on this page.

DISCOVER SPORTS
DIRECT £2.9BN 700 50

FY16 GROUP REVENUE EUROPEAN COUNTRIES INTERMATIONAL BRANDS STORES E-COMMERCE SITES



http://jjbsports.com
http://direct.com
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Performance

Testing sportsdirect.com on Google Speed 49
performance tester and network tools, the pages
render slower than other sites.

https://www.sportsdirect.com/

- p-49 50-89 == 98-108 ()

Google offer several technical recommendations g R N 5 2 S SR P EAO
to improve the site performance.

4 First Contentful Paint (FCP) . First Input Delay (FID)

Defer offscreen images

Properly size images

Serve images in next-gen formats

Remove unused CSS

Efficiently encode images

Serve static assets with an efficient cache policy (100 resources found)
Avoid an excessive DOM size (3,693 elements)

Avoid enormous network payloads (Total size was 5,044 KB)

Minimize main-thread work

Reduce JavaScript execution time

Minimize Critical Requests Depth (10 chains found)

User Timing marks and measures (30 user timings)

Keep request counts low and transfer sizes small (253 requests * 5,044 KB)

[0 show Origin Summary

Lab Data

@ First Contentful Paint D9s First Meaningful Paint
A Speed Index 3.0s First CPU Idle 3.1s

A Time to Interactive 6.5s @ Max Potential First Input Delay 120 ms



http://sportsdirect.com
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https://www.borngroup.com/
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Summary

- Merchandise home and key category landing pages with more engaging
content, services, editorial or social content.

- Include some sort of customer reviews and social sharing to build trust in your
service and products.

- Design and create new merchandising blocks to break up the rigid rectangular
layouts and introduce more white space.

- Remove duplicate content to “declutter” and bring clarity to the site.

- Standardise call to actions by function. ie blue as CTA, green as basket &
checkout CTA, and typography and case are always consistent.

- Audit the use of icons across the site, align them against function and make
them consistent.

- Audit the current categories and their hierarchies to create a clearer path to
product.

SPORTS
DIRECT.com
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Principles of Customer Experience


https://www.borngroup.com/
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Educate Me K \ / R \ / R \
NET-A-PORTER Q A | = allbindl =7

Users need a lot of information in order to

make decisions. It helps them know - ,
] : . SIZE & FIT INFORMATION + FABRIC FEATURES
they ve. made the right decisions. .: , | o , | e Rsneiiae sl ,
According to Nielsen Norman Group ’ ' Runners
studies, 20% of the users fail to O ReTE } | 8 .

SucceSSfu | |y com plete a pu rChase When When cold weather starts to hit, fans of Rei CARE INSTRUCTIONS ﬁ ME

Kawakubo's artful silhouettes will be glad to have =
Comme des Gargons Comme des Garcons' down Nermal wash 40 °C

asked to do so as a result of incomplete jacket in their closet. Made from durable shell, Dorict blscel
: . f.his nversi_:ed piece ha_s a cropped silhouette and lron max 110 °C LIGHTWEIGHT AND FLEXIBLY CONFORMS
Or unCIear prod UCt |nformatlon_ is fitted with a drawstring hood for sudden . o BREATHABLE TO YOUR MOVEMENTS
showers and chilly gusts. Leave the sides undone Professional drycleaning in tefrachlorethene
to wear it as a poncho, like in the brand's Fall '18 Tumble drying low temperature
lockboak.
OF R ATTh ¢
Shown here with: Rick Owens Top, Sacai Skirt, ?I%
Acne Studios Shoulder bag, Off-White Ankle @
boots. ==
B8
- Army-green and orange shell DELIVERY COOL IN THE HEAT AND  WICKS MOISTURE
- Slips on WARM IN THE COLD
- 100% nylon; filling: 90% down (Mallard), 10% Collection point - Free

You can collect your parcel at your preferred

collection point. Track your arder on wrangler.com
HOW TO WEAR IT + Standard - Free }‘f
Free delivery at your personal or warking address.

) N N Y

Net A Porter Wrangler All Birds




Help me find it quickly

According to a Nieslen Norman Group
study, navigation was used more on
mobile than on desktop. What this means
IS that we need excellent navigation,
search, and easy add to cart options so
we can get these highly motivated and
goal oriented users to what they want
quickly and easily.

BORN

&
e
X MENU
Men
Home

Jewelry and fashion jewelry

Watches

Bags and small leather geoods

Fragrances

Shoes

Scarves and =s1lk accessories

Equastrian

Ties

Petit h

Reading and writing

()

Hermes

L
.

Kitchen & Bath Business

Design Awards 2018

/'\

Drummonds

HI! CAN | HELP YOU
SHOP FOR A JACKET
TODAY?

p=
N

The North Face




Simplify it

Whether your user is at work, on the
beach or on the sofa, the experience
should be frictionless.

Baymard’s benchmark database reveals
that the average US checkout flow could
be reduced by up to 60% by removing
friction causing elements.

BORN

\

TIFFANY&CO. ©@ O

7

What do I need to know
about styles and settings?

LEARN MORE

Any tips on proposing?

Tiffany

ﬂm aZﬂn COLuk

. Enter a delivery address

United Kingdom —

Full name

Phone number

Postcode

Address Line 1 {or company name)

Address Line 2 (optional)

Town/City
| |

County

Optional Delivery Preferences ~

Preferences are used to plan your delivery.
However, shipments can sometimes arrive early or
later than planned.

Weekend Delivery
Which days can you receive packages?

___C

Amazon

= )

SELFRIDGES "* V) rten

Brmarin

1 Your Details

Title * Required fialds *

A"

First Name *

Last Name *

Ermail *

Mobile Mumber *
s GB+44 ¥

We will only use this number to confact your

)

/\_

- /)

Selfridges



Inspire me

Millennials value experience over
ownership, so inspirational and lifestyle
photography are critical to romancing
them and winning them over. Since 1987,
the share of consumer spending on live
experiences and events relative to total
U.S. consumer spending increased 70%.

BORN

il ATE&T = 6:10 PM o} 66% @ )

@& Milk Makeup LLC.

How to: The

Super Natural
Look

How come there’s nothing between

that whole “no-makeup makeup”

thing and a full on face? Searching for

a lil somethin’ in between. we asked

/"\

_/

Milk Makeup

I Woman

B Shop jeans

B Shop FWA8 Ll’,’d abior

Acne Studios

)

FLAT RATE SHIPPING TO THE W.K.

rag & bone

MEW TORK

3 Voulube

SHOP THE FILM

f1ilms

LEARN MORE

1
-
\ S’ J
Rag & Bone
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Personalise it K \ / E \ / R \

VILATRT = - ggaeroez?mm O % 67% @) v s
The ability to personalise a product lends L - - S = |t B o cosmmams s
. i e'll show you how to get started below. 2 A e A
itself to a greater sense of ownership | | . | Say hi to your vitamins. | | |
over the product. Since consumer " They'll say hi back. "

I " " Take our quiz to find what vitamins vou
pSyChOIOgy 2 unllkely tO Change, belng WE MAKE IT . need and build your daily pack.
able to offer personalised products may To your exact specfications.
be worth the investment. a
Hi

DELIVERED IN 3-5 WEEKS
We'll email you updates along the way. gO O3 CHALLENGE

Call someone today who you
haven't spoken to in a while

on the phone just to say hello.

START WITH A BLANK CANVAS .

\DSTER AVENTADOR S : AVENT]

J VAR SR,

Nike Care/of Lamborghini

LET'S GET STARTED
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Earn my trust R \ f o \ f E \

vl AT&T = 3 5:30 PM O3 74% mE) f [

& sansceuticals.com PROVIDES 1 (") SCHOOL MEALS

Millennials are willing to pay more to e = , _
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By delivering nutritious meals and

OUR VALUES

without unnecessary or

. . micronutrients, we invest in the
harmful ingredients

health of local families and

Specialist Skin + Hair Care

communities. Consistent access to
nutrient-rich food and supplements
helps children learn, grow, and thrive.
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Make it Easy

Make my mobile experience amazing.
* Recognise me, everywhere.

» Easy Access Customer Service of my
choosing, chat, call, text.

« Expert Advice from Brand and the
Community.

* A variety of seamless payment
methods.
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Get help with Apple

services or software. !

Speak to an Apple expert now. Whether by
phone, chat, or email, we're ready to help y¢
with all of your Apple product questions anc
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Chat

Get real-time assistance from an Apple expert right
on your computer or mobile device.
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Call

You can call us immediately or at your convenience,
or you can schedule a time for us to call you.
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« | CONTACT US "
CUSTOMER CARE v

A Our customer care team is available 24 hours a day, seven
days a week.

We're on hand to assist with...

Size and fit advice

Detailed product information
Delivery questions

Exchange and return queries
Placing orders

Email customercare@net-a-porter.com

Call 0800 044 5700 (UK) or +44 330 022 5700 (from a
mobile or internationally)

Please note all calls may be recorded for training purposes.

FASHION CONSULTANTS >
NET-A-PORTER PREMIER SERVICE 4
OTHER INQUIRIES 4

Enjoy 15% off your next order with code
FWFASHIONFIX15 at checkout. Brand
exclusions apply
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https://www.borngroup.com/

